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Abstract 

This research aims to explore the impact of digital transformation on the organizational 

performance of Small and Medium Enterprises (SMEs) within the global business landscape. 

SMEs play a pivotal role in the global economy, yet their adoption of digital technologies and its 

subsequent effect on organizational performance remains underexplored. The study will assess 

how digital transformation influences key performance metrics such as productivity, 

profitability, and operational efficiency in SMEs. Through a mixed-methods approach, a survey 

will be administered to a sample of SMEs, followed by semi-structured interviews with a subset 

of respondents to gain deeper insights. The research will investigate the barriers SMEs face in 

adopting digital transformation, such as financial constraints, lack of digital skills, and resistance 

to change, as well as the strategies they employ to overcome these challenges. The study will 

also examine the external factors that drive or hinder digital adoption in SMEs. The findings are 

expected to contribute to the theoretical understanding of digital transformation in the SME 

context and offer practical recommendations for SME managers and policymakers. Ultimately, 

this research aims to provide valuable insights into how SMEs can leverage digital 

transformation to enhance their competitive advantage, operational efficiency, and overall 

performance in the increasingly digital global marketplace. 

Introduction 

In recent years, the global business landscape has been dramatically reshaped by the rapid 

advancement of digital technologies. Businesses across industries are embracing digital 

transformation to stay competitive, streamline operations, enhance customer experience, and 

increase overall efficiency. Among various business sectors, small and medium-sized enterprises 

(SMEs) have particularly felt the pressure to adopt digital technologies to survive and thrive in a 

competitive market. Despite the recognition of its importance, many SMEs face challenges in 

implementing digital transformation effectively. This research proposal seeks to explore the 

impact of digital transformation on the organizational performance of SMEs, with a focus on 



 

understanding the key factors influencing successful implementation and the outcomes of digital 

adoption. 

Digital transformation refers to the integration of digital technologies into all areas of business, 

fundamentally changing how businesses operate and deliver value to customers. It includes not 

only adopting new technologies but also altering organizational structures, processes, and 

business models to adapt to the changing technological landscape (Westerman, Bonnet, Ferraris, 

& Foraker, 2014). SMEs, which form the backbone of the global economy, have been 

particularly slow to adopt digital transformation compared to larger corporations. While large 

organizations have the resources, expertise, and infrastructure to navigate digital change, SMEs 

often face resource constraints, lack of technical expertise, and resistance to change (Bharadwaj 

et al., 2013). As a result, many SMEs are unable to fully realize the benefits that digital 

transformation can offer, thereby hindering their overall organizational performance. 

Understanding how digital transformation influences the performance of SMEs is a critical area 

of study, as it holds the potential to shape the future of business in the digital age. The purpose of 

this research is to explore the ways in which digital transformation impacts the performance of 

SMEs, specifically in the context of improving operational efficiency, customer engagement, and 

business growth. This study will investigate the challenges SMEs face in adopting digital 

technologies and the strategies they employ to overcome these challenges (Liu, Chen, & Chou, 

2011). Furthermore, it will explore the potential advantages of digital transformation for SMEs, 

focusing on how digital tools and strategies can contribute to achieving improved organizational 

performance. 

The research problem that this study addresses is the lack of understanding about the specific 

factors that influence the successful implementation of digital transformation in SMEs and the 

resulting impact on their performance. While there is a growing body of literature on digital 

transformation, much of the existing research has primarily focused on large corporations, 

leaving a gap in knowledge regarding SMEs. The unique challenges and opportunities faced by 

SMEs in adopting digital technologies require a different approach to digital transformation than 

those of larger enterprises (Hess, Matt, Benlian, & Wiesböck, 2016). As such, this research aims 



 

to fill this gap in the literature by focusing on the distinctive characteristics of SMEs and the 

factors that contribute to the success or failure of digital transformation efforts in this context. 

Literature Review 

The integration of digital technologies within organizations has become a central theme in recent 

academic and practitioner discourse. The process of digital transformation—defined as the 

integration of digital technologies into all aspects of business operations—has reshaped 

industries, particularly impacting the way small and medium-sized enterprises (SMEs) operate. 

However, while significant progress has been made in understanding digital transformation in 

large enterprises, the impact on SMEs remains under-explored. This literature review aims to 

critically examine the existing body of research on digital transformation, focusing on SMEs, 

their challenges, and the impact on organizational performance. Through a detailed examination 

of relevant academic studies, this review will identify gaps in the literature, highlighting the need 

for further investigation into the digital transformation processes in SMEs. 

Digital Transformation and Its Importance for SMEs 

Digital transformation is recognized as a fundamental driver of innovation and competitive 

advantage (Westerman, Bonnet, Ferraris, & Foraker, 2014). Large corporations, due to their 

financial resources and scale, have been able to implement digital transformation strategies with 

significant success, but SMEs face unique challenges in this context. SMEs often lack the 

resources, expertise, and infrastructure needed to implement digital changes (Bharadwaj, El 

Sawy, Pavlou, & Venkatraman, 2013). These resource constraints complicate their ability to stay 

competitive in an increasingly digital world. Several scholars have highlighted that while digital 

transformation is critical for SMEs to remain competitive, the adoption of digital technologies 

remains slow and inconsistent across this sector (Liu, Chen, & Chou, 2011). These findings 

suggest a gap in understanding how SMEs can overcome these challenges and successfully 

integrate digital transformation to enhance organizational performance. 

Despite the critical importance of digital transformation, the majority of studies have 

predominantly focused on large corporations and their strategies (Hess, Matt, Benlian, & 

Wiesböck, 2016). This lack of focus on SMEs highlights the importance of exploring digital 



 

transformation in the context of smaller firms. According to a study by Hossain and Quaddus 

(2011), SMEs are more likely to experience barriers such as limited financial resources, lack of 

specialized IT knowledge, and resistance to change, which hinder their digital transformation 

efforts. While these challenges have been identified, there is insufficient exploration of the 

specific factors that influence the successful digital transformation of SMEs. This gap in the 

literature indicates the need for a tailored approach to understanding how digital transformation 

can be effectively implemented in smaller firms. 

Challenges in Digital Transformation for SMEs 

A significant challenge that SMEs face in the digital transformation process is the lack of 

strategic alignment between digital technologies and business objectives. While large 

organizations often have dedicated teams and resources to align digital technologies with their 

overarching business goals, SMEs often do not have such strategic alignment (Zhao, Chen, & 

Weng, 2019). This misalignment can lead to inefficiencies in digital transformation 

implementation and, ultimately, poor performance outcomes (Vial, 2019). According to the 

resource-based view (RBV), firms must leverage their resources effectively to gain competitive 

advantage (Barney, 1991). In the case of SMEs, however, the lack of resources and the absence 

of strategic vision often prevent them from achieving the full potential of digital transformation. 

Additionally, SMEs may be hesitant to invest in digital technologies due to uncertainty about the 

return on investment, a concern highlighted in several studies (Coltman, Devinney, & Midgley, 

2015). 

Moreover, SMEs often face significant organizational resistance to change. The adoption of new 

technologies and the redesign of business processes required for digital transformation can 

encounter significant resistance from employees and leadership, especially in organizations with 

limited prior experience in digital initiatives (Agarwal & Hossain, 2015). Employees may be 

resistant to new technologies due to a lack of training and familiarity, while leaders may be 

reluctant to commit to digital initiatives without clear evidence of immediate benefits. Several 

studies have emphasized that organizational culture plays a pivotal role in the successful 

adoption of digital transformation (Bharadwaj et al., 2013). For SMEs, overcoming resistance to 



 

digital transformation requires not only financial investment but also a cultural shift within the 

organization that embraces change and innovation. 

Impact of Digital Transformation on Organizational Performance 

The impact of digital transformation on organizational performance has been the subject of 

various studies, though the findings remain mixed. Many scholars assert that digital 

transformation leads to improvements in efficiency, innovation, and customer satisfaction 

(Westerman et al., 2014; Bharadwaj et al., 2013). According to Gimpel, Huber, and Eberhardt 

(2018), digital transformation enhances operational efficiency by automating processes, 

improving data access, and enabling real-time decision-making. This improved efficiency allows 

firms to reduce costs and increase productivity. Moreover, the integration of digital tools such as 

customer relationship management (CRM) systems and business intelligence (BI) software can 

enhance customer satisfaction and loyalty, as it allows businesses to better understand and 

anticipate customer needs (Hossain & Quaddus, 2011). 

However, the benefits of digital transformation are not automatic, and there is a growing body of 

literature that suggests that SMEs may not experience the same level of benefits as larger firms. 

For instance, while digital transformation is expected to improve business performance, SMEs 

often struggle to measure these benefits accurately, leading to skepticism about the value of 

digital initiatives (Vial, 2019). This skepticism may be due to inadequate data management, 

insufficient training, and poor implementation of digital tools, which undermines the potential 

benefits (Coltman et al., 2015). Consequently, although digital transformation holds the promise 

of enhanced performance, SMEs may face challenges in realizing these benefits unless they 

adopt the right technologies, strategies, and skills. 

Best Practices and Strategies for Digital Transformation in SMEs 

Despite the challenges, several studies have identified best practices and strategies that can help 

SMEs successfully navigate the digital transformation journey. For example, Hossain and 

Quaddus (2011) suggest that SMEs should prioritize the digital technologies that align with their 

business goals and capabilities. By focusing on the most critical areas of their operations, such as 

customer engagement or supply chain management, SMEs can maximize the return on 



 

investment in digital technologies. Furthermore, it is essential for SMEs to invest in employee 

training to ensure the effective use of digital tools and mitigate resistance to change (Agarwal & 

Hossain, 2015). 

Moreover, it is critical that SMEs establish strong leadership and clear vision regarding digital 

transformation. According to Vial (2019), leadership plays a significant role in driving the digital 

transformation process. Leaders should communicate the importance of digital transformation 

and encourage innovation within the organization. Studies also indicate that SMEs can benefit 

from collaborative efforts, such as joining networks, alliances, or participating in workshops, 

which can provide access to resources, knowledge, and expertise needed to implement digital 

strategies successfully (Zhao et al., 2019). Additionally, external support from government 

policies and research funding has been shown to positively influence SMEs’ digital 

transformation efforts. Many SMEs, especially in developing economies, struggle to access 

funding to support digital transformation initiatives. As such, policymakers can play a critical 

role in facilitating the digital transformation of SMEs by providing grants, incentives, and tax 

benefits for firms that invest in digital technologies (Zhao et al., 2019). 

While digital transformation is vital for improving the organizational performance of SMEs, the 

journey is fraught with challenges. These challenges are compounded by resource limitations, 

resistance to change, and the lack of strategic alignment between digital technologies and 

business objectives. The literature reveals a significant gap in the understanding of how SMEs 

can successfully navigate the digital transformation process to achieve enhanced organizational 

performance. Most of the existing studies have focused on large corporations, leaving SMEs 

underexplored. Furthermore, while best practices for digital transformation in SMEs have been 

suggested, there is a lack of empirical evidence on the actual impact of digital transformation on 

SMEs' performance. This research proposal seeks to address these gaps by examining the 

specific factors influencing digital transformation in SMEs and how these factors contribute to 

improved organizational performance. 

Research Objectives: 



 

1. To evaluate the impact of digital transformation on the organizational performance of 

SMEs in terms of productivity, profitability, and efficiency. 

2. To identify the key factors driving digital transformation adoption among SMEs in the 

global business landscape. 

3. To examine the challenges SMEs encounter in implementing digital transformation and 

how these challenges influence their overall performance. 

Research Hypotheses: 

1. H1: There is a positive relationship between the adoption of digital transformation and 

the organizational performance of SMEs. 

2. H2: SMEs that implement digital transformation strategies experience higher 

productivity and operational efficiency compared to those that do not. 

3. H3: SMEs face significant challenges (e.g., cost, lack of skills, and infrastructure) in 

adopting digital transformation, which negatively affects their performance. 

Methodology Chapter 

This section outlines the research methodology that will be used to investigate the impact of 

digital transformation on the organizational performance of Small and Medium Enterprises 

(SMEs) in the global business landscape. The methodology chapter discusses the research 

design, data collection methods, data analysis techniques, and ethical considerations that will 

guide this study. 

Research Design 

The research will adopt a quantitative research design to systematically assess the relationship 

between digital transformation and organizational performance in SMEs. Quantitative research is 

suitable for this study because it allows for the collection and analysis of numerical data, which 

can be used to quantify the impact of digital transformation on various performance metrics such 

as productivity, profitability, and operational efficiency. The study will employ a descriptive-

correlational research design, as it seeks to describe the level of digital transformation adoption 

among SMEs and to examine its correlation with organizational performance. Descriptive 



 

research will enable the researcher to document the extent of digital transformation in SMEs, 

while the correlational aspect will help identify patterns and relationships between variables 

(Creswell, 2014). 

Research Population and Sampling 

The target population for this research will consist of Small and Medium Enterprises (SMEs) 

operating in various sectors globally. SMEs are selected as the focus of this study because they 

play a crucial role in the global economy, accounting for a large percentage of business activity 

and employment in many countries (OECD, 2017). The selection of SMEs allows for the 

exploration of digital transformation within organizations that face distinct challenges and 

opportunities compared to larger corporations. 

A stratified random sampling technique will be used to ensure that a diverse sample is obtained 

from different geographical regions, industries, and sizes of SMEs. This method allows for the 

selection of SMEs from various strata, ensuring that the sample is representative of the global 

SME population. The sample will consist of 200 SMEs across different regions, including North 

America, Europe, Asia, and Africa. The sample size is deemed appropriate to provide a reliable 

representation of the global SME landscape and to ensure statistical significance (Field, 2013). 

Data Collection Methods 

The study will primarily use survey questionnaires as the data collection tool. Surveys are an 

efficient and effective method of collecting data from a large number of participants in a 

standardized manner. The survey will be designed to capture both the extent of digital 

transformation adoption and the organizational performance of SMEs. The survey will consist of 

closed-ended questions, which will allow for the collection of quantitative data that can be easily 

analyzed. 

The survey will be divided into two sections. The first section will focus on digital 

transformation adoption, with questions addressing the types of digital technologies adopted by 

SMEs, the stages of digital transformation, and the perceived benefits and challenges of digital 

transformation. This section will include questions on cloud computing, digital marketing, e-



 

commerce platforms, data analytics, and automation tools. The second section will focus on 

organizational performance, with questions related to productivity, profitability, and operational 

efficiency. Respondents will be asked to rate their organizations’ performance over the past year 

on a Likert scale, from “very low” to “very high.” The survey will be administered online 

through email invitations, which will be sent to the selected SMEs. 

In addition to the survey, semi-structured interviews will be conducted with a subset of 20 SMEs 

to gather qualitative data and gain a deeper understanding of the challenges and strategies 

involved in digital transformation. These interviews will provide insights into the personal 

experiences of SME managers and their views on how digital transformation has impacted their 

businesses. The interviews will be conducted via video conferencing platforms, recorded, and 

transcribed for analysis. 

Data Analysis Techniques 

Once the data has been collected, it will be analyzed using both descriptive and inferential 

statistical methods. Descriptive statistics will be used to summarize the data, providing an 

overview of the extent of digital transformation adoption among SMEs and the general trends in 

organizational performance. Frequencies, percentages, means, and standard deviations will be 

calculated to provide a clear picture of the data distribution. 

For inferential analysis, correlation analysis will be used to determine the strength and direction 

of the relationship between digital transformation and organizational performance. Pearson’s 

correlation coefficient will be computed to assess the degree of correlation between the adoption 

of digital transformation technologies and performance metrics such as productivity, 

profitability, and operational efficiency. Additionally, regression analysis will be employed to 

predict how the level of digital transformation influences organizational performance. Multiple 

regression models will be developed to account for potential confounding variables such as 

industry type, firm size, and geographical location (Hair et al., 2010). 

The qualitative data from the interviews will be analyzed using thematic analysis, a method that 

involves identifying, analyzing, and reporting patterns (themes) within the data. The researcher 

will follow Braun and Clarke’s (2006) six-phase framework for thematic analysis, which 



 

includes data familiarization, generating initial codes, searching for themes, reviewing themes, 

defining and naming themes, and writing the report. This analysis will provide a rich 

understanding of the contextual factors affecting digital transformation in SMEs. 

Limitations of the Study 

While this research will provide valuable insights into the impact of digital transformation on 

SMEs, there are several limitations to consider. First, the study will rely on self-reported data, 

which may be subject to bias, as participants may overstate or understate the extent of digital 

transformation in their organizations. To mitigate this, the researcher will ensure that the survey 

is anonymous, which can encourage honest responses. Second, the focus on SMEs in different 

regions may lead to challenges in comparing findings across industries due to the varying levels 

of digital maturity. However, stratified sampling will help address this limitation by ensuring a 

diverse and representative sample. Lastly, the research will be cross-sectional, meaning that data 

will be collected at one point in time. Future longitudinal studies would provide a more 

comprehensive understanding of how digital transformation impacts organizational performance 

over time. 

Ethical Considerations 

This research will adhere to ethical guidelines to ensure the protection of participants' rights and 

confidentiality. Prior to participation, all respondents will be informed about the purpose of the 

research, the voluntary nature of participation, and their right to withdraw at any time without 

consequence. Participants will be assured that their responses will remain confidential and that 

the data collected will be used solely for research purposes. Informed consent will be obtained 

from all participants, and the anonymity of the respondents will be maintained by assigning 

numerical codes to each response. The researcher will ensure that the collected data is securely 

stored and will only be accessible to the research team.  

Additionally, any publication resulting from this research will present aggregated findings 

without disclosing individual or company identities. As digital transformation may involve 

sensitive organizational data, the researcher will take care to avoid any breach of confidentiality. 



 

Participants will not be asked for any proprietary or sensitive information that could harm their 

business if disclosed. 

Timeline 

The successful completion of this research will require careful planning and organization. Below 

is a proposed timeline that outlines the key stages of the research project, from the initial 

preparation to the final submission of the dissertation. The timeline is designed to ensure that 

each phase of the research is completed systematically, allowing for adequate time to address 

potential challenges and revise the study where necessary. 

Month Activity Objective Output 

Month 1–2 Literature Review 
and Research 

Design 

Conduct a comprehensive review of 
relevant literature and define key 

concepts, research gaps, and 

methodology. 

Completed literature review, 
finalized research design, 

objectives, and methodology. 

Month 3 Survey 

Development and 

Sampling 

Design and pilot the survey 

questionnaire, select SMEs for the 

sample using stratified random 

sampling. 

Finalized survey instrument, list of 

selected SMEs for participation. 

Month 4–5 Data Collection Distribute the survey to SMEs and 

conduct semi-structured interviews 

with a subset of participants. 

Completed dataset from surveys 

and interviews, transcribed and 

organized data for analysis. 

Month 6 Data Cleaning and 
Initial Analysis 

Clean the data by removing 
inconsistencies and begin initial 

descriptive statistical analysis. 

Cleaned dataset, preliminary 
descriptive statistics results. 

Month 7 Data Analysis Perform inferential data analysis 
(correlation and regression analysis) 

to test hypotheses and identify 

relationships. 

Finalized data analysis and results 
(quantitative and qualitative 

components). 

Month 8 Interpretation of 
Results and 

Discussion 

Interpret analysis results, compare 
findings with literature, and discuss 

implications for SMEs and business 

practices. 

Draft discussion chapter that 
connects findings to existing 

literature. 

Month 9 Writing and 
Revision 

Write all chapters, revise for clarity, 
coherence, and structure, ensuring all 

parts are connected effectively. 

First complete draft of the 
dissertation. 

Month 10 Review and 
Finalization 

Submit the draft dissertation for 
supervisor feedback and make 

revisions accordingly. 

Final version of the dissertation, 
incorporating all revisions and 

feedback. 

Month 11 Submission and 

Preparation for 
Defense 

Submit the dissertation to the 

university and prepare for the 
defense presentation. 

Dissertation submitted, prepared for 

defense. 



 

Month 12 Dissertation 
Defense 

Defend the dissertation in front of 
the academic committee, addressing 

questions and clarifications. 

Successful defense and completion 
of the research project. 

Gantt Chart for Research Timeline 

Here is the Gantt chart displaying the timeline for your research project. It visually represents the 

key activities and their durations from the beginning of June 2025 to the end of May 2026. Each 

activity is shown as a bar, with the length indicating the time allocated to each task. 

 

 

Expected Outcomes/Significance 

The expected outcomes of this research are twofold: theoretical contributions and practical 

implications. First, the study will contribute to the existing body of knowledge on digital 

transformation and its impact on the performance of Small and Medium Enterprises (SMEs). By 

exploring how SMEs adopt and implement digital technologies, the research will provide 

valuable insights into the relationship between digital transformation and key performance 

indicators such as productivity, profitability, and operational efficiency. This will help to fill a 



 

gap in the literature, particularly in the context of SMEs, which are often overlooked in studies 

that focus on larger organizations. 

The research is also expected to highlight the challenges and barriers faced by SMEs during 

digital transformation, such as limited financial resources, lack of digital skills, and resistance to 

change. By identifying these obstacles, the study can offer recommendations for overcoming 

them, which would be beneficial for SME managers and policymakers. Understanding these 

challenges will allow SMEs to better prepare for and navigate the transformation process, 

ultimately leading to more successful adoption of digital tools and technologies. 

On a practical level, the findings will have significant implications for SME managers, 

consultants, and technology providers. By understanding how digital transformation impacts 

organizational performance, SMEs can make more informed decisions regarding technology 

investments, training, and process reengineering. Additionally, the study’s results can guide the 

development of tailored digital transformation strategies that align with the unique needs and 

capabilities of SMEs. 

Moreover, this research will serve as a resource for policymakers aiming to support the digital 

transformation of SMEs, offering evidence-based recommendations for fostering an environment 

that promotes innovation and technological adoption. Ultimately, the study will enhance the 

understanding of how SMEs can leverage digital transformation to improve their competitive 

advantage, sustainability, and long-term success. 
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Appendices 

Survey Questionnaire: The Impact of Digital Transformation on Organizational 

Performance of SMEs 

Section 1: Digital Transformation Adoption 

This section aims to assess the extent to which your organization has adopted digital 

technologies. Please respond to the following questions based on your company’s practices. 

1. Does your organization currently use any of the following digital technologies? (Select 

all that apply) 

o Cloud computing 

o Digital marketing tools (e.g., social media, email marketing) 

o E-commerce platforms (e.g., online store) 

o Data analytics (e.g., business intelligence tools) 

o Automation tools (e.g., ERP, CRM systems) 

o Artificial Intelligence (AI) and machine learning 

o Mobile applications for business operations 

o None of the above 

2. At what stage is your organization in the digital transformation process? 

o Planning and Strategy Development 

o Initial Implementation 

o Partial Adoption 

o Full Adoption 

o Not Applicable (No digital transformation initiatives) 

3. What is the primary goal of your organization’s digital transformation efforts? 

o Increase productivity 

o Improve customer engagement 

o Enhance operational efficiency 

o Increase market reach 

o Reduce costs 

o Other (Please specify): ________________ 

4. What barriers or challenges has your organization faced in adopting digital 

transformation? (Select all that apply) 

o High implementation costs 

o Lack of digital skills and expertise 

o Resistance to change from employees 

o Insufficient infrastructure 

o Limited access to technology 

o Regulatory or compliance issues 



 

o None of the above 

5. How do you perceive the impact of digital transformation on your organization’s 

competitive advantage? 

o Very Positive Impact 

o Positive Impact 

o Neutral 

o Negative Impact 

o Very Negative Impact 

6. Has your organization received any external support (government, private, or industry) 

for digital transformation? 

o Yes 

o No 

Section 2: Organizational Performance 

This section aims to assess the impact of digital transformation on your organization’s 

performance. Please answer the following questions regarding your company’s performance over 

the last year. 

7. On a scale from 1 to 5, how would you rate your organization’s overall productivity in 

the last year? 

(1 = Very Low, 5 = Very High) 

o 1 

o 2 

o 3 

o 4 

o 5 

8. On a scale from 1 to 5, how would you rate your organization’s profitability in the last 

year? 

(1 = Very Low, 5 = Very High) 

o 1 

o 2 

o 3 

o 4 

o 5 

9. On a scale from 1 to 5, how would you rate your organization’s operational efficiency in 

the last year? 

(1 = Very Low, 5 = Very High) 

o 1 

o 2 

o 3 

o 4 



 

o 5 

10. To what extent has digital transformation improved the following aspects of your 

organization? 

o Productivity 

 No Improvement 

 Slight Improvement 

 Moderate Improvement 

 Significant Improvement 

o Profitability 

 No Improvement 

 Slight Improvement 

 Moderate Improvement 

 Significant Improvement 

o Operational Efficiency 

 No Improvement 

 Slight Improvement 

 Moderate Improvement 

 Significant Improvement 

11. What key performance indicators (KPIs) does your organization use to measure the 

success of digital transformation efforts? (Select all that apply) 

o Revenue growth 

o Cost reduction 

o Customer satisfaction 

o Market share 

o Employee productivity 

o Process efficiency 

o None of the above 

12. Has your organization experienced any challenges in measuring the impact of digital 

transformation on its performance? 

o Yes 

o No 

o If yes, please specify: ________________ 

Section 3: General Information 

This section collects basic demographic information about your organization to assist in data 

analysis. 

13. What is the size of your organization? 

o Micro (1-9 employees) 

o Small (10-49 employees) 



 

o Medium (50-249 employees) 

o Large (250+ employees) 

14. Which industry does your organization belong to? 

o Manufacturing 

o Retail 

o Services 

o Technology 

o Healthcare 

o Finance 

o Other (Please specify): ________________ 

15. Where is your organization located? 

o North America 

o Europe 

o Asia 

o Africa 

o Latin America 

o Other (Please specify): ________________ 

 


